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Abstract 
The ambivalence of globalization determines the consumer to comply with the legislation of the nation state as well as the UE 
legislation through the norms of the European Parliament regarding the rights of the European consumer, the labelling in the 
energetic field and the European Book of the consumer of energy. The consumers have the essential information that are to allow 
the attaining of objectives referring to the hedging of vulnerable citizens, less red tape, changing of the supplier, more information 
but also consumers’ hedging against the selling practices of non-loyal selling practices. The main objectives of the article aim at 
outlining the main theoretical methodological delimitations and those conceptual like regarding the rights of the consumers in the 
energetic domain. The analysis of the attitude that most of great European suppliers of energy have towards the consumers comes 
to back the study by fostering the idea that transnational companies are the basic pillars of globalization. The final conclusions 
outline the fact that if we will avoid globalization we will dodge evolution. 
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1. Introduction 
The article is the result of preoccupations directed towards the rights of European consumers in the energetic 
domain within the context of globalization and it has been accomplished both for making this subject well-known as 
well as for its importance in the academic world.  
The theme that has been not studied too much is of great interest starting with the present geopolitical circumstance 
and the study made has a contribution to the knowledge of realities regarding the protection of rights that the European 
consumers have in the energetic field and allows the launching of some coordinates referring to the would be policies 
of backing them. 
We consider necessary the familiarity and explaining the terms used along this approach for a clear understanding 
without further confusions. The emphasis goes from the simple definition to exemplifying the mentalities that are at 
the basis of the development regarding the concept of consumer to the complex analysis on readjusting and companies 
that supply in the energetic field and on the rights promoted for consumers. 
The dynamics and complexity of the present international environment of security is amplified by the process of 
globalization, by the ways in which the EU created and continues to create instruments for preventing conflicts, 
rationalizing means of security and fight risks of non-military order. In this case we can refer to Europe as to a united 
continent that holds the position of a leader within a new world order, being a real space of human values of liberty, 
solidarity and diversity, of democracy and protection of rights for people. This is the way the EU proves as being 
aware to take responsibility in the process of globalization.  
The studies made by researchers or international bodies entail the idea that the protection of the consumers’ rights 
in the energetic field cannot be conceived within the context of the present economic challenges without an 
involvement by high responsibility of the pillars for economic globalization. They are transnational companies, great 
companies that supply energy at a European level and adjusting within the energetic field from a legislative point of 
view is put into force by European authorities entitled for this. 
In this respect the politics concerning the consumers’ protection in the EU allows European citizens to purchase in 
this domain, namely the energetic one within the member states. All consumers have the same high level of hedging 
by getting the products that are to be used tested in order to be checked regarding their quality.  
With the measures taken the population is prevented regarding possible risks that might exist and the rights of 
consumers are hedged in this respect they can ask for damages if necessary anywhere on the territory of the EU. 
2. Methods of research 
The below research methods have been used for the purpose of writing this article:   
 fundamental (theoretical): to get familiar with the special language   and to work out abstract ideas and explanatory 
models  
 empirical: in order to observe directly the reality, the authors used polls and came to the conclusion regarding the 
quality of services offered and if the rights of the consumers are being complied with. The empirical method 
entailed research: both qualitative necessary for the understanding of some events or to outline some characteristics 
and quantitative necessary for the data processing from the daily reality. The information needed to be processed 
and interpreted by making a graphic part. 
3. The Crisis of the Nation State within the age of globalization 
If we refer to the characteristics of the nation state and adopt the description of J. Stoessinger in the “The Anatomy 
of the Nation State and the Nature of Power” we can see the concepts that form the structure of the nation state: 
territory, nation, sovereignty, economic model, language, culture and religion.  
M. Waters stated that Globalization is not a uniform process and a linear one but it includes a series of stages more 
or less easily to pass through by the states with a low economic level of development. The conceptual scheme proposed 
by Waters identifies a three dimensions of globalization: on the economic, political and cultural plan. In our case what 
we call as being of interest is economic globalization and this makes reference to the liberalization of commerce, 
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investments and capital flows among countries and the integration of the means of products in different countries 
under the ownership of transnational companies and the integration of financial markets. 
In an age of technological changes and globalization the nation state risks to fall apart from being the main actor 
on the international political scene. Theoretically under the conditions of intensifying the process of European 
integration we could tally to a unified Europe with a single economy territory like integrated, unitary foreign politics 
able to affirm on the international scene. The expression of US for Europe is but older being for the first time 
mentioned by Albert Demangeon (1872-1940) in the paper “the Decline of Europe” published in 1920.  
The process of globalization represents for the XXth century what the process of industrialization had once meant 
for the XIXth century.  
We can answer the question the prof. univ. Silviu Negut states in the book ”Introduction in Geopolitics” namely, 
if “is there an inevitability of globalization? Continuing with the conceptual scheme proposed in the study we get the 
answer too. When globalization encouraged a rhythm of the technological process that no other previous epoch could 
imagine…it contributed to the sub mining of the nation state…in other words, the output is trans frontier, the credit is 
international, the market global. If we refer to globalization with yes and no, an example that proves the ambivalence 
of the process could be: the winding up of old fashion industries or those non-profit and replacing them with new 
ones, profitable to have competitive products on the global market. Opposite we have ecologic disasters that might 
happen as a consequence of locating with polluting industries and intensive exploring of raw materials. 
4. The rights of the energy consumers 
The UE legislation hedges the consumers against the incorrect behavior and aggressive business practices in all 
areas, including the energetic one. In this respect, accessibility is promoted through; adjusting and specific regulations 
and promoting competition on the energetic market. We refer to the rights of the consumer and the project initiated 
by the European Commission in order to accomplish a European Book of the rights for energy consumers. By 
enforcing legislation and granting the ways of attack for keeping to legislation regarding consumers’ protection we 
have the contribution to diminishing the level of bad transactions for the consumers. 
a. The rights of the energy and gas consumers 
 The accessing right to electricity and gas 
 The right to use electricity and gas 
 The right to choose the supplier without paying any tax for its change 
 The right to be informed concerning the general conditions for the contract, price, tariffs  
 The right to ask for changes and supplying contract and its annexes when new elements come up 
 The right to access groups and measuring systems 
 The right to ask for measures to be taken in order to work out shortcomings 
 The right to be indemnified 
b. The European Book of the Consumer’s Rights for Energy 
The Commission identified 4 important objectives:  
 Hedging more efficiently the vulnerable consumers 
 More information 
 Less red tape if the supplier is to be changed 
 Hedging the consumer against non-loyal selling practices 
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Fig. 1. The rights of the European energy and gas consumers 
 
Fig. 2. The satisfaction of energy consumers 
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5. The Role of Regulatory Authorities in the Energetic Field at the level of the EU 
This is an independent public body of European interest or national to create and implement the adequate system 
in order to ensure the good functioning of the markets for electric energy, for gas with efficiency, transparency and 
hedging for consumers. 
Such authorities aim at hedging the rights of the European consumer by offering the necessary back as clients. 
ACER - Set up for all consumers within the EU by shaping a unique market for energy a unique market for energy 
it promotes a transparent domestic market for energy, sustainable and competitive.  
ACER has a general mission and coordinates whenever necessary the National Authority for Regulation (ANR) to 
carry out its attributions for EU. It cooperates with the EU institutions and European associations of the parts interested 
as such, that take part on the market mostly in the European networks of the transport operators ENTSO in this way 
offering some instruments to achieve a unique energetic market in the EU.  
ENTSO - the European Network of Operators for Transport Systems in the Energetic Field. It has as purpose the 
way to become the main point for all EU regarding the technical market for the transport networks in the energetic 
field and managing the problems of policy for the transport operators. 
The role is to facilitate and consolidate cooperation among national operators in order to ensure the development 
of a system for transport pan European in conformity with the projects initiated by the EU 
EEC- the Commission for Energetic Regulation is granting support for hedging the rights of consumers in the 
energetic field and the aim is to offer information regarding the hedging of rights for clients, tariffs for energy and 
answering questions that are being addressed. 
CEER was set up in 2000 for the cooperation of authorities in Europe and aims at facilitating the setting up of a 
unique domestic market for energy,  
It is related to the ACER having similar objectives. It is an official agency of UE as far as CEER is a nonprofit 
Dutch association set up by the adjusting authorities. It has norms, methods and sources of information and a guide of 
good practices regarding the instruments to compare prices.  
It participates to draw up norms and technical regulations in order to produce energy, distribution, consumption, 
coordinates efficient programs funded by institutions or international bodies based on some governmental agreements. 
It also carries out the synthesis of efficient programs at a national level. To ensure some energetic services of good 
quality there is an attempt to eliminate barriers that hint measures of energetic efficiency that we can get as restraints 
of economic order and inconvenient to keep the fundamental rights of the consumers. 
 
The most important barriers are: 
 Lack of information 
 Lack of certainty concerning the efficiency of investments 
 Lack of capital and funding 
 High costs of efficient technologies 
 High transactional costs 
 Consumers’ behavior 
The mentality of the final energy consumer is important viewing the difference of vision. This can entail barriers 
for the energetic efficiency and the hedging of consumers at a European level. According to the origin we can 
distinguish several types of mentalities: that of the ignorant(ignorance), that of the one lacking financial resources or 
sensitive to the initial costs(poverty or sensitivity to initial cost), the mentality of the unconcerned, the unaffected 
(expenses with energy have a smaller share within the total ones) , of the helpless(lack of knowledge regarding the 
choice, keeping the equipment), of that dominated by uncertainty, that of the consumer who inherited energetic 
inefficiency( those who pay the bills are not the same with those who made the investments). 
As a consequence of the technological revolution on the Internet as well as the globalization of trade the consumers 
confront with a more and more complex environment that entails the existence of some significant challenges 
regarding the consumers’ hedging.  
Promoting competition on the energetic market can be accomplished within the present context by the STN that 
are economic entities formed by unities connected among them and that operate on large areas with a headquarter and 
many subsidiaries. They represent the fundamental promoting force of the economic globalization. [1] 
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6. Companies 
The major energy companies in Europe were targeted, their selection was made based on their turnover (2012), 
and also depending on the programs they carry out in support of the consumer rights. 
 
 
 
Fig. 3. Companies turnover in 2012 
SHELL $481.7 bln 
Royal Dutch Shell promotes the policies of efficient use for energy. 
In order to back the hedging for consumers we must outline that this company emphasizes the information for 
consumers. Policies for an efficient use of energy are being promoted to face the growing demand on the long run. 
The strategy of the company is the one where the consumers are being backed to efficiently use the energy. Thus, 
they are being offered programs that promote the saving of energy by organizing informing sessions and training 
programs. 
 
TOTAL $ 234.3 bln 
Investing and innovating to offer sustainable solutions for energy. 
The company tackles this problem of ensuring the sustainable access to energy by investing in major projects the 
aim being to develop solutions for an efficient use of the energetic resources. 
The products and services are part of the Ecosolutions program and aims at helping clients and final users to cut 
down the energy consumption as well as the impact on the environment. The ROAD program is addressing the drivers 
in order to be careful with the cutting down of consume by enforcing some efficient techniques for driving the cars, 
for their ecologic use by program Eco 10 and Service Eco that are to be developed in Europe, Africa, Middle East. 
The company has engaged on the long run to facilitate the access for poor communities with low prices. 
 
E.ON $169.8 bln 
The program Net Promoter Score amasses information about the level of satisfaction regarding the clients for each 
market. The clients are contacted on the phone or email to assess the recommendation for EON starting on a scale 
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from zero to 10. The polls aim at improving services and each team comes with suggestions and ideas for the efficiency 
of the company. NPS was introduced at EON from Germany, Great Britain, Italy. 
In 2010 such a centre was set up and it allows EON to check the progress of the program and assess it in the end. 
It is backed by the operational expertise and offers a platform for the exchange of successful methods. 
 
ENI $167.9 bln 
It offers clients technical support in order to promote the initiatives for the saving up of energy in different domains. 
It has made feasibility studies and it has identified projects that are to be put into practice for certifying the energetic 
efficiency. The commitment to bring information in order to promote ways of saving energy is important, namely Eni 
30% an informing campaign of the public regarding the use of the GPL for transport and reducing the polluting 
products. 
In January 2012 the document Business Solutions to allow everybody accessing energy was published and WBCSD 
and companies involved wish to facilitate the dialogue among companies, institutions and decision factors in politics. 
 
GAZPROM $153.5 bln 
UE aims at levelling the energy prices on its territory and in this respect an agreement with the Russian supplier 
Gazprom is the attempt.  
Gazprom holds monopoly on the market 
Has a politics of differentiated prices for different states member within the EU. 
 
The initiatives to standardize prices with European clients are remarkable. There is a minus of 54,681 bilrubbles 
and this entailed the diminishing of its financial credibility on an international plan. It was accused of unfair 
competition and differentiated prices in Central and east Europe. 
 
GDF SUEZ $124.7 bln 
The essential characteristic is to ensure quality and ton grants the continuation of services to provide energetic 
products. By this program the clients are being ensured with a continuous supply for gas. The company has a large 
portfolio of training and workshops having as theme the storage of energy. Another aim is to attain a high degree of 
satisfaction within the consumers. There are polls regarding the way consumers are satisfied or not. The program is 
used by the company for the quality of the clients and the readjusting demands too.  
 
ENEL $109.1 bln 
This backs the 3 objectives proposed by ONU: the universal access to energy, the doubling of world energetic 
output and the contribution of regenerated energy to the world one attained to the end of 2030. The access to energy 
is a central theme tackled in papers on forum Rio+20 initiated by ONU with a main theme: the sustainable 
development in the energetic field. 
 
RWE $65,2bln 
Introducing transparency enlarges the competition for clients beyond the problem of price and consolidates the 
loyalty of RWE clients through the offer of services. The public reputation of the company was negatively affected 
because of the role as operator for nuclear centrals in Germany. While the nuclear energy is trying to have positive 
profile in other European countries, in Great Britain- people in Germany reject the notion to produce electric energy 
out of nuclear one. The outcome was negative on clients. After the accident in Fukushima 2011 the reputation of the 
company in Germany was affected and clients lost trust in the services of the respective company. The event did not 
have impact on the clients in Central and East Europe neither did it in Great Britain. 
7. Conclusions  
The process of globalization undermines the authority of the nation state and the Transnational Companies are 
asserting more and more in an age of technological changes and a digital age I considered important the highlighting 
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of the role played by the regulation authorities in the energetic field and the programs that energetic companies in 
Europe unfold in order to promote competition on the energetic market.  
As a result from the analysis made on the authorities of regulation within the energetic field and the companies that 
provide energy at a European level, we outline the fact that hedging the fundamental rights of the European consumers 
in the domain and the right to health protection and security, the right to get informed and educated, to protect 
economic interests, the right to free choice, to indemnity, the right to satisfy fundamental necessities, the right to 
association and representation are being ensured. 
There is a difference of strategies regarding the program that were promoted by energetic companies acting at a 
European level, regional or even interregional. 
By comparing the West with the East, we notice that companies that come from the West Shell, B.P. promote 
development and highlight relationships with consumers by informing them about the rights they have unlike 
companies in the East Gazprom, Lukoil, Rosneft that invest in their image more and do not promote politics to back 
the rights of the consumers.  
The conclusion results from the programs promoted by the companies at the European level. A possible future 
research might focus on the criteria of promoting that exist on the energetic market and a possible comparative analysis 
of the influence on the rights of the consumers according to the energetic company used. 
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